
T
his year’s exhibitors have pulled out all the stops to get

attendees into their booths to learn about their products

or services. Below is a rundown of some of the best

places to have a one-of-a-kind experience on The Motivation

Show floor. 

Hop on Over

Go to Tourism Australia’s booth to see one of the cuddliest

symbols of Aussie culture up close and personal. Watch a pair

of baby red kangaroos hop around in their transparent pen, or

meet them at 11:30 and 3:30 today, when handlers bring the

two ’roos out for some playtime. Booth #3425

Hail Britannia 

Attendees can get shaken and stirred when they swing by the

Visit Britain booth today, marked by the replica of Big Ben,

Every half-hour, James Bond-themed entertainment, including

a dashing 007 and sidekick “Value Galore,” extols the virtues

of the U.K.’s destinations, value and cultural attractions.

Always wanted to be a man or woman of mystery? You’re in

luck – the dashing duo needs audience participation to pull

this caper off. The fun doesn’t stop there. From 4:30 to 5:00

p.m. today, attendees can sample the talents of the

CocktailStar Bar Wizards, flown in from London just for the

show. These mix-masters will be taking orders for martinis as

well as a new signature drink, the Londoner – a twist on the

Manhattan. Booth #3820 

A Spotlight for Products – and Attendees

This year’s Innovative Products Gallery is a can’t-miss, as

around 200 of the best merchandise-reward products are on

display in the middle of the exhibit floor. Pick your favorite

by voting for the best Innovative Product (ballots are in

badge packets as well as at the entrance to the show and in

the Gallery area itself). The Innovativee Product winners will

be featured in an upcoming issue of Motivation Strategies

magazine. 

After casting your ballot, get yourself on the cover of

Motivation Strategies magazine. Trade show photo provider

Photo-Tech is hosting a green screen that lets attendees get

their picture snapped, then placed on the cover of this very

publication. In a mere 45 seconds, you’ll have a printout of a

very special magazine cover, starring you. For more green-

screen ideas, as well as an overview of the event photography

services Photo-Tech provides, go to Booth # 2174

Get Grilled

Omaha Steaks is firing up its grill so attendees can sample

gourmet goodies right on the show floor. Taste Omaha’s signa-

ture hand-trimmed filets, sirloins and other specialty meat

products while learning about the wide variety of meat,

seafood, sauces and other collections the company has to offer

for corporate gifts and incentives. Booth #4371

Take a Mini-Vacation

Relax, island-style, with the “Aruba Spa Retreat,” an oxygen

bar, an energy boost and a seated chair massage. Offered by

Meet Aruba, attendees have been finding it a haven away from

the hustle and bustle of the show floor and an ideal spot to

refresh and recharge. Head over for some island time of your

own. Booth  #553 and #639
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Give Anything, Anytime

From tickets to a sold-out concert to a cruise

or just about any product out there, new tech-

nology on display from Bridge2 Solutions

offers a broad range of rewards. Using a com-

bination of Amazon.com sourced and fulfilled

products, global travel and event tickets, the

Bridge2 Rewards application is designed to

integrate seamlessly with any existing point

engine. Booth #2645.

Gift-card provider Blackhawk Network is signif-

icantly expanding its network of partners.

Brands that had been part of Blackhawk’s retail

network have now joined the company’s premi-

um incentive channel. These partner-branded

cards, offered for the first time here at the

show, include Marriott, Macy’s, TGI Friday’s,

Black Angus and Regis Salons, as well as sev-

eral new sports-related outlets such as

MLB.com and NBAstore.com. Booth #4080.

American Express Incentive Services rolled out

two new prepaid gift cards yesterday at the

show. The new Persona Options Card is

intended for broad-based incentive or recogni-

tion programs and can be used at more than 60

home, office and specialty retail establish-

ments. The other new offering, the Celebrate

Card, is intended as a service-anniversary and

safety-program reward. It can be redeemed at

more than 110 merchandise retailers. Booth

#1161. 

Swiss Army Brands is rolling out new denomi-

nations of gift cards: $1,000, $500 and $200.

The cards are packaged in sleek metal gift

boxes along with customized minicatalogs

containing descriptions of popular Swiss Army

Brand products within the appropriate price

range. Denominations from $50 to $150, as well

as $250, are still available. Booth #3860.  

Experiential gift company Cloud 9 Living

rolled out its nationwide launch here at the

show. Cloud 9, which operates in 15 major

cities across the U.S., offers gift cards

redeemable for a unique, experience-based

reward. Recipients can get a manicure, take a

cooking class or ride in a NASCAR-style race

car, depending on what the giver selects.

Alternately, the giver can select a dollar

amount and let the recipient choose his or her

gift from Cloud 9’s online catalog. In total,

Cloud 9 offers more than 1,200 different expe-

riences, all “packaged” so the recipient needs

only to present the card to enjoy the reward.

Booth #4277.
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Extra, Extra, Read All About It!

This standard-sized publication will feature 
up-to-the-minute news from The Motivation Show,
including profiles of exhibitors and buyers and new
products. Motivation Strategies Show Daily will
also feature reviews of the educational sessions at
The Motivation Show, September 28 - October 1,
2009 at McCormick Place in Chicago.

What You Get For The Price of a Full Page Ad

Widespread distribution
■ Motivation Strategies Show Daily will be placed on all 
seats of all shuttle buses picking up buyers on Wednesday 
morning. Reach them before they even get to the show and
when they’re in planning mode.

■ In addition, 5,000 copies will be handed out at all major
entranceways to the show floor and at the top of the escalators.

■ Copies will also be on all the tables of the on-floor 
restaurant lounges—Ensuring that you will reach all the buyers
at The Motivation Show.

In addition to the great exposure:
■ Prior to the Show, you will be contacted by our editors
and you will get a significant write-up in Motivation 
Strategies Show Daily.

■ The day before the publication of the daily (Tuesday), our 
editors will be hitting the floor, looking for new products and
giving you an opportunity to increase your exposure.

Display Advertising
To get maximum impact for minimum investment.

Size W x H Cost
Full Page Bleed 85⁄8˝ x 111⁄8˝ $ 3,300
Junior Vertical 46⁄8˝ x 71⁄4˝ $ 3,000
Junior Horizontal 71⁄8˝ x 43⁄4˝ $ 3,000
Front Cover Strip 85⁄8˝ x 23⁄8˝ $ 5,500
Back Cover 85⁄8˝ x 111⁄8˝ $ 5,500
Inside Front Cover 85⁄8˝ x 111⁄8˝ $ 5,500
Inside Back Cover 85⁄8˝ x 111⁄8˝ $ 5,500
1/3 Square 45⁄8˝ x 43⁄4˝ $ 1,750

Trim Size 8 3⁄8˝ x 107⁄8˝
Bleed 85⁄8˝ x 111⁄8˝
Live Area 81⁄8˝ x 105⁄8˝
Space Deadline: August 17,  Material Deadline: August 28

Motivation Strategies Show Daily

Feature

C hicago is a great city for visitors. In addition to highlights like the

Sears Tower and the Art Institute of Chicago, every neighborhood offers

a wealth of sights and activities to enjoy. Here are just a few sugges-

tions if you find yourself spending the weekend in the Windy City.  

The Chicago History Museum is reopening on Saturday, after nearly a year

of renovations, with the “Chicago: The Crossroads of America” exhibit.

Presenting a dynamic city whose compelling and dramatic history has both

reflected and shaped the national experi-

ence, the show explores Chicago’s chang-

ing economy, challenging crises, diverse

neighborhoods, path-breaking innova-

tions and lively cultural scene. At the

entrance, visitors are immersed in the

sights and sounds of the past as they

explore ‘L’ Car No. 1, which transported

passengers to the 1893 World’s

Columbian Exposition. In addition, the

permanent exhibition offers five galleries

filled with a rich collection of artifacts

and multimedia presentations. The

museum is located at Clark Street at

North Avenue.
Taking in the Chicago Shakespeare

Theater’s production of Hamlet may be

just the ticket for an avid theater buff.

Former RoyalShakespeare Company
artistic director TerryHands stagesShakespeare's tragedy,

with Canadian actorBen Carlson in the title
role. Running time istwo hours and 45 min-

utes. Shows are at 3 and
8 p.m. on Friday andSaturday. Tickets are$50 and can be pur-chased at the box office

at 800 E. Grand Ave. The beautiful gar-dens of Millennium Park are a delightful way to spend a September afternoon

in Chicago. Millennium Park Greeter Tours is winding down its 2006 summer

season on Saturday with guided walks through the colorful grounds. Tours, free

and open to the public, begin at 10 a.m. and 2 p.m. at the Millennium Park

Welcome Center located at 201 E. Randolph St. 

Attention sports fans! The Chicago Cubs are in town at historic Wrigley

Field to wrap up their 2006 campaign against the Colorado Rockies. Games are

Friday at 1:30 p.m., Saturday at 3:05 p.m. and Sunday at 1:20 p.m. Tickets can

be ordered online at www.cubs.com or by calling 800/THE CUBS. 

T ransportation to and from The Motivation Show can be a

cinch with the Chicago Transit Metra pass, free to all atten-

dees. This customized rail pass, provided with show regis-

tration or available in the McCormick lobby, allows an individual

unlimited travel between downtown Chicago and the show from

Monday to Friday. McCormick Place station is adjacent to the

Grand Concourse. Downtown subway stations are found along

Michigan Avenue at Randolph, VanBuren/Jackson and Roosevelt

Road. Trains run from 6 a.m. until after midnight each day, with

more frequent service during peak morning and afternoon hours. 

In addition to being a good bet for those staying in downtown

hotels, the Metra also provides a reliable option for travel to

Midway and O’Hare airports. O’Hare-bound passengers can ride

Metra to Randolph Street and walk west to Dearborn to connect to

the Blue Line, which takes passengers directly to Terminal #2 at

O’Hare. Travelers headed to Midway can connect to the Orange

Line Elevated at VanBuren/Jackson, Randolph or Roosevelt Road

by walking west to Wabash. 
Prefer the bus? The Motivation Show offers continuous bus

service (see map) from most downtown hotels. In addition, special

McCormick Center bus service is also available to show attendees.

The bus runs from Randolph to 25th Street at Martin Luther King

Drive, parallel to Michigan Avenue. Entrance and exits are on

Lower Randolph just east of Columbus, and just south of

McCormick Place at 25th Street.

Spotlight on ChicagoBaseball or Shakespeare?

Take the Train Or the Bus — Free!

The Motivation Show provides

FREE transportation between

many downtown hotels and

McCormick Place Tuesday, Wednesday, and Thursday from

7:30am–5:30pm (6:30pm Tuesday). Scheduled frequency

is every 15 minutes in the morning and evening and every

30 minutes mid-day.Your show badge entitles you to unlim-

ited free service. When going to McCormick Place, simply

ask the hotel doorman or front desk clerk for the exact bus

boarding location for your hotel, or at a nearby hotel.

Please note that shuttle service does not stop at every

hotel.

SHUTTLE BUS ROUTES AND BOARDING LOCATIONS
Red Route (2 Stops)
Hotel 71

Wacker Drive Entrance

Hyatt Regency Chicago Wacker Drive Entrance

Blue Route (2 Stops)
Hotel Inter-Continental Upper Illinois Street Door

Best Western/Chicago
Ohio & Fairbanks, SW Corner

Holiday Inn City Centre Ohio & Fairbanks, SW Corner

Embassy Suites Lakeview Ohio & Fairbanks, SW Corner

Purple Route (2 Stops)
Westin River North

Dearborn & Kinzie, SE Corner

Palmer House

Wabash Street Door

Hilton Chicago

8th Street Door

Green Route (3 Stops)
Allerton Crowne Plaza

Huron Street

Westin Michigan Ave.
Delaware Street Door

“W” Lakeshore

Lake Shore Entrance

Return TripsALL BUSES BOARD AT GATES 1, 2, and 3 (South Build-

ing Lobby) from 8:00am–5:30pm (6:30pm Tuesday)

HOTEL SHUTTLE BUS INFORMATIONVisit www.motivationshow.com

For more info, visit www.motivationshow.com
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Motivation Strategies, 520 White Plains Road, Suite 120, Tarrytown, NY 10591 
Tel. 914-591-7600, ext. 229 (sales); rkern@sellingcommunications.com (editorial) 

When You’re Part of the Innovative Products 
Gallery, You’re Automatically Part of Motivation
Strategies Show Daily!!

A specially produced Motivation Strategies Show Daily
insert will feature products and services on display in The
Motivation Show’s Innovative Products Gallery, one of the
most sought-after destinations at the Show. You’ll get special
prominent coverage both pre-show and at-show:

■ Pre-Show: online at www.MotivationShow.com and in print
in Motivation Strategies magazine

■ At-Show: on display at the entrance to the show and in 
print in Motivation Strategies Show Daily 

You will also have the chance to have your product selected
as one of the Best New Products and to get post–show 
coverage both in e-mail and in print publications.

Innovative Products Gallery Entry Fee: $895 per product
Space Deadline: August 17,  Material Deadline: August 28

Live Content!

Optimism and a zeal for what’s

new marked the opening of the

Motivation Show yesterday, with

officials projecting the largest atten-

dance since the show peaked in 2001. At

least 10,000 buyers are registered to

attend some portion of the three-day

event here at Chicago’s McCormick

Place, with exhibitors and other non-

buyer registrants projected to swell

attendance to well over 15,000, accord-

ing to show organizers Hall-Erickson. 

“We’re most excited about the travel

side, which has shown good growth,”

says show spokesperson Wayne

Dunham. “We’re hearing that people are

traveling again.”  Of all attendees,

approximately 5,000 are registered for

IT&ME, the show’s travel arm.

E hibit i th t l t

Decade’s largest show reflects healthy industry

Strong Attendance Marks Show Start 

By Brendan Coffey

Wednesday September 27th, 2006

m
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